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nobanbHoe NapTHEPCTBO PUHAHCOBOU BKNIOHYEHHOCTH

Access to financial services

IS recognised globally as important to financial
stability and the

integrity of markets O GPFI

Global Partnership
for Financial Inclusion

Hdocmyn k gpuHaHCcO8bLIM ycrly2am
s18Js1siemcsi 0O4eHb 8a>XHbIM acreKmom OJisi
¢gpuHaHcoeol cmabusibHocmu u
Ues1IoCMHOCMb PbIHKOB
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g published in 2016
O GPFI High Level Principles for
bl e Digital Financial Inclusion (HLPs)

for Financial Inclusion
NMpuHuMnobl ana uudposoro
(>MHAHCOBOWU BKJIFOUEHHOCTH

Principle 1. Promote a Digital Approach to Financial Inclusion
CopeicTBOBaTb pa3Butue uupposomy LUPPOoBbIX PUHAHCOBLIX yCrlyrax

B PUHAHCOBOU UHTErpaLnmn
Principle 2. Balance Innovation and Risk to Achieve Digital Financial Inclusion

BanaHcMpoBaHUe MHHOBALUU U PUCKOB ANA AOCTUXKEHUA umppoBOMU

$dunHaHCOBOW MHTErpauum
Principle 3. Provide an Enabling and Proportionate Legal and Regulatory

Framework for Digital Financial Inclusion lNpeaocraBneHne npaBoBOU U
HOpMaTUBHOI 6a3bl 4NA UHTerpaumn LUPPOoBLIX PUHAHCOBLIX ycnyrax
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High Level Principles for Digital Financial
Inclusion (HLPs) continued

Principle 4. Expand the Digital Financial Services Infrastructure Ecosystem

PacwupeHue skocucrembl UHPPACTPYKTYPbI LUPPOBbIX PUHAHCOBDLIX YyCAYr
Principle 5. Establish Responsible Digital Financial Practices to Protect

Consumers Co3pgaHue oTBeTcTBEHHOMU Undpposoit PMHAHCOBOMN NPAKTUKMN
ANA 3aWuTbl noTpebuteneu

Principle 6. Strengthen Digital and Financial Literacy and Awareness
YKpenneHue undpposoit U GUHAHCOBOU FPAMOTHOCTU U NOBbILLIEHUSA
0CBeAOMNEeHHOCTHU

Principle 7. Facilitate Customer Identification for Digital Financial Services
Copencrene ngeHTMdMKaumum KnmeHToB ana undposbiXx GUHAHCOBDLIX YCAYr
Principle 8. Track Digital Financial Inclusion Progress

OTtcnexxunsaHue undpposoro PMHaAHCOBOro y4acTus
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Access to Financial Services In
the UK (Occasional Papers in financial regulation)

B CTaTbe aHa/IM3UPYIOTCA BONPOCbl PUHAHCOBbLIX YCAYT C NATbIO
OCHOBHbIMM COLMANIbHBIMU U TEXHO/IOTMYECKUMMU TEHAEHUUNAMMU:

The paper analysed issues of financial services
with five major social and technological trends:

digital transformation, especially in banking;
compliance and crime prevention, in the form
of the anti-money laundering and know-your-
customer regulations;

automated processes in the credit market;
increasingly segmented markets for
insurance;

and how policies to tackle problems
associated with an ageing population impact
on people’s access to credit in later life.

1.

4.

5.

undposana TpaHchopmauua
6aHKoBCKOM chepe;

cobnopeHna n npegynpexaeHus
npecTynHocTu B opme npasun no
6opbbe c oTmbiBaHUEM AeHer
aBTOMATU3NPOBaHHbIE NPOLLEcCchl Ha
KpeauTHOM pPblHKe;

pa3BUTUE CETMEHTA PbIHKMU
CTpaxoBaHUA;

NOXXKUI0e HaceNeHne Kak NnpuopuTer
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Some examples of the problems include:

> poor internet access in rural areas of the UK nnoxoun gocryn B
VIHTEpPHET B CeNbCKMX panoHax UK

> lack of basic digital skills limits oTcyTcTBMe 6a30BbIX LINMPOBbIX
HaBbIKOB

» not having a passport or a driving licence or permanent address to
open bank account and gaining access to credit He nMeHue
[OOKYMEHTOB WJIM NOCTOSIHHOIO agpeca Ans OTKPbITUS 6@HKOBCKOro
CUYeTa M NosyyeHnsa OOCTyna K KpeauTy

» poor access to insurance for elderly and
CREDIT CARPD TO . . .
BANK TRANSFER disabled or who have experienced serious
iliIness. HepocTynHOCTb K CTpaxoBaHUO A1
npecrapenbix N MHBanNMOoB
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Internet access — households and individuals In

In 2016, 89% of households in Great Britain 2016

Great Britain (23.7 million) had an

internet connection in comparison 4 K ®ca
with 86% in 2015 and 57% in 2001%0 "

B 2016 roay 89% aomaluHux %0

xo3auncrte B UK (23,7 mnH.) Mmenu

Aoctyn K UHTepHeTy no cpaBHeHmo

c:

J 86% B 2015 roay

O 57% 8 2006 roay I
" (fficefy | i

NationaISlaﬁ/sﬂﬁ 1998 2000 2002 2004 2006 2008 2010 2012 2014 2016

AX
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Internet banking
undertaken by 60%
of adults in 2016,
doubled since 2007
from 30%

Ucnonb3oBaHue UHTepHeT-
6aHKUHT, 60% B3pOC/bIX B
2016 roay, yasounca c 2007
roga ¢ 30%

g Office for
National Statistics

sawnduHancel.pdh

Internet activities by year

® 5007 ® 2015 ® 2016

Sending or receiving e

Finding information about
goods and services

Reading online news
newspapers or magazines

Internet banki

Looking for health-related
information

Using services related to
travel or travel related
accommodation
Telephoning or making
video calls over the
internet via a webcam
Selling goods or services
over the internet

I

70 80 90
%

o
—
o
N
o
w
o
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o
u
o
o
o
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Internet activities by age group in 2016
Adults aged 25 to 34 reported ® 1624 ® 2534 ® 3544 ® 4554 ® 5564 © 65+

the highest level of use in some —
( ) e .. Finding information about
day-to-day’ activities such as goods and services

use of internet banking 87% Social networki |

while adults aged over 65 use of
. . Reading online news _
|nternet bank|ng 26% newspagpers or magazines HEEEEEEEEE——————

87%8B notpebutenu 25 po 34 ner Internet ba“kiE_

e)'KEAHeBHoe ncnon b3y|'0T Looking for health-related _

information Y R S
MHTepHeT-6aHKUHra To Bpems
Using services related to _
KaK B3pOcC/ibleé B BO3pacTe travel or t:javel related R
accommodation
CTapl_ue 65 neTtT mcnon b3y|-OT E;Lc;audir;gaciz’ée;ttectrsa';teed _
UHTepHeT-6aHKUHI 26% Shared ——
atching internet
streamed TV from TV I —
r Office for broadcasters 0 20 40 60 80 100
‘ National Statistics %

Consumer Information and Advice in Digital Financial Services in the UK
Tamara Lordkipanidze 9



‘§ ﬂPU)KH C (b“HaHCBMM sawnuHancel.pd

Access to financial services is fundamental for
participation in society.

Aoctyn K PUHAHCOBbIM yCayram umeer orpoMmHoe 3HaueHue
ANA UHTEerpaumm B obecrtee

Digital financial services with affordable and convenient ways to
save, make payments, access credit and other financial products
are essential to reducing the gaps in financial inclusion (FCA).

Lndposblie pnHaHCOBbIE YCAYrK C AOCTYNMHbIMU U
vA06HbIMUK cnocobamu cbeperkeHns, ocyLlecTBNEeHUSA
naaTexeu, AocTyna K Kpeautam v gpyrum ¢puUHaHCOBbIM
npoayKTtam Heobxoanmbl AnA cCOKpalleHua npobenos B
$duHaHcoBoM uHTerpauum (FCA).
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The Essential Digital Skills Framework saire ’R“

GROUP
Ba)xHble UuMdpoBble HAaBbIKMW

in 2018 Lloyds Banking Group and the Tech Partnership defined five
categories of skills needed to safely benefit, participate in and
contribute to today’s and future’s digital world

= Communicating KoMMyHukauus

= Handling information and content O6pa6oTka
nHpopMauunmn
"TECH

= Transacting Yuacrtue ' fH PARTRERSHIP
= Problem Solving Pewuenme npobnem '
= Being safe and legal online octaBaTbCs 3aWIM3LLUEHHbBIM

Consumer Information and Advice in Digital Financial Services in the UK
Tamara Lordkipanidze
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The research shoed that:

* 4.3 million people (8%) in the UK with zero Basic Digital Skills —
this is 470,000 fewer people than in 2017. 4,3 mnnnuoHa
ntopen (8%) 8 UK He nmeeT HMKaKux umdpoBbIMU HABbLIKOB -
3T0 Ha 470 000 yenoBeK meHbLle, Yem B 2017 roay.

e 11.3 million adults (21%) do not have all five Basic Digital Skills. 11,
MUNJIMOHA B3pocabix (21%) He nmetoT Bcex NATU 6a30BbIX
LMPPOBbIX HABbIKOB.

The proportion of UK citizens with the full five skills

* 43% (23.2 million) of the UK are not able to create something new from existing
online images, music or video 43% (23,2 munnmnoHa) UK He moryT co3aaBaTth YTo-
TO HOBOE W13 CYLLECTBYHOLWMX OHNANH-N300parKeHnn, My3blKU AN BUOEO

* 24% (13 million) of the UK are not able to verify the sources of information found
online 24% (13 munnnoHos) n3 UK He moryT npoBepATb MICTOYHUKU MHPOPMaL UK
B IHTepHeTe

 16% (8.6 million) of the UK are not able to fill out an online application form 16%
(8,6 mnH.) N3 UK He moryT 3an0/IHUTb OHNANH-3aABKY

Consumer Information and Advice in Digital Financial Services in the UK
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key problems

« Move to online can mean that
consumers with poor digital
literacy or limited internet access
have increasingly limited choice

« Customers with disabilities can
struggle to access banking
services that increasingly rely on
technology or automated
systems

« Customers in rural areas may
face long and/or costly journeys
to visit branches

B3WWPUHIHCLI.PD

KrouyeBbie [Ipobsiembr

OrpaHWUYeHHbIN BbIbOP ANnA
notpebutenemn c ni1oxom undpoBomn
rPAaMOTHOCTbIO MAN OFPAHUYEHHbIM
nocrtynom B UHTepHeT B c/iyvae
nepexoaa B OHJIaH peXuUm
MoTpebutenun ¢ orpaHUYEHHbIMMU
BO3MOHOCTAMMU CTA/IKMBALOTCA C
npobnemon goctyna K 6BaHKOBCKUM
ycayram

KAneHTbl B Ce€/IbCKOM MECTHOCTHU
dU3NYECKM HEYCTYNHble PUAnanbl
6aHKoB.
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Lioyds Bank UK Positive trends

Consumer Digital
Index 2018

research of 2018 showed a great improvement in both financial and
digital inclusion figures; 190,000 more people have a bank account
and 470,000 have gained new digital skills (Lloyds Bank UK Consumer
Digital Index 2018)

nccneposaHma 2018 roga nokasanu 3HaunTeNnbHOeE ynydlleHne Kak
(PMHAHCOBbLIX, TaK U LM@POBLIX NOKa3aTenen BkAoUYeHus; Y bonee
yem 190 000 noTpebutenn 6onblie 6aHkoBckoro cveta n 470 000
yenosek nonay4vnnn Hosble LunudpoBble HaBbliku (Lloyds Bank UK
Consumer Digital Index 2018)

Consumer Information and Advice in Digital Financial Services in the UK
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cmalt

Competition &

Roundtable,
Markets Authority

23 May 2018

[lenapTaMeHT MO KOHKYpPEHLIUK

7 prHO‘-IHOl\/'I MOJINTUKU

focused on the challenges and

opportunities for vulnerable consumers

in relation to data and digital market
developments, mainly:

= vulnerable consumers

= ensuring markets can be trusted
= online and digital markets

= supporting economic growth and

Citizens Advice jointly

BawnchuHancoel.pd

Kpyrnbiu cton

citizens

[lenapTaMeHT No KOHKypeHLUMM EEliEE
N PbIHOYHOW MOSIUTUKM

Bbin nocBaweH npobnemam u
BO3MOXXHOCTAM YSI3BUMbIX
notpebutenen B OTHOLLIEHUM
Pa3BUTMA UMPPOBOTO PbIHKA, B
OCHOBHOM:

* yA3BUMbIE NOTPEbUTENN

 obecneyeHne AOBEPUA K PbIHKaM

* OHJAWH N UMdpPOBbIE PbIHKMK

* noAaaeprKa 3KOHOMUYECKOTO
POCTa N NPON3BOAUTE/IBHOCTH

productivi@onsumer Information and Advice in Digital Financial Services in the UK
Tamara Lordkipanidze
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cma

C tition &
markets authority 2rtaken 2 market

projects into this area:

— Commercial Use of
Consumer Data

— Digital Comparison Tools
AND

are leading a number of enforcement
Investigations where data and
technology have been integral:

e a cartel on Amazon Marketplace,
« online auction platforms,

« online hotel booking and

e secondary ticketing.

sawuduHancol.pd

npeanpuHANO ABa NpoekTa
nccnegoBaHUs PbIHOYHBIX B

— Kommepueckoe
NCMOSIb30BaHNE OaHHbIX O
noTpedutensix

— UndopoBbie MHCTPYMEHTDI
CpaBHeHUS
A TAKXE

Pan paccrnegoBaHuim B KOTOPbIX 6a3bl
OAHHbIX U UMPpPOBbIE TEXHOMNOTMA
ABNAMNCb HEOTHbEMIIEMbBIMM:
* KapTesib Ha pbiHKe AMa30HKM,
* OHJTaVH-ayKUMOHHbIe NnaTgopMbl,
* OHITauH BpoHMpOBaHME rOCTUHNL, U
* BTOPWUYHbIN OUSET.

Consumer Information and Advice in Digital Financial Services in the UK
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. . . . =
Financial Inclusion Commission o(

)' ancial
®* Inclusion

Komuccua no puHaHcoBOMY BKIHOUEHUIO oS

Digital and technological developments offer a potentially ground-breaking opportunity to
promote financial inclusion, but also present the risk of creating new barriers for those excluded.
Lugposvie u mexHono2uyecKue passumue He3amMmeHUMAs 603MOXHOCMb 011

coodelicmeosameb (pUHAHCOBOU UHMe2payuu, HO MakKx e npeocmassaaem pPUcK co30aHUA HOBbIX

6apbepos 019 mex, Kmo UcKa4YeHom docmyna K Yugposbim ¢hUHAHCOBbIM cep 8UCAM.

*  93% B3pOCNbIX UMEOT MOBUNBHbBIN TENEPOH U
° o) 1
93% of adults have a mobile phone 77% UMeloT OCTYN K MHTEPHETY

and 77% have access to broadband * 61% noTpebutenen npeanoynTatoT AenaTb

* 61% of people choose to do their cBOM BaHKOBCKME onepaLum nam oniadynBsaTb
banking or pay their bills online CBOM cyeTa B MIHTepHeTe

2.3 million people aged 70 or over o [1nA UHTepHeT-6aHKMHra 3aperMcTpmMpoBaHo
are registered for Internet banking 2,3 MUNIMOHA YenoBekK B Bo3pacTte /0 et un

* 91% of adults have a debit card CTapLue

* 91% B3pocnbix MMetloT AebeTOBYIO KapTy

Consumer Information and Advice in Digital Financial Services in the UK
Tamara Lordkipanidze
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Financial Inclusion in Banking and Payments [

)’ ancial
* Inclusion

duHaHcoB8oe 8KnAOYeHUe 8 BaAHKOBCKUE naamexu Commis

= The Competition and Markets Authority to promote transparent pricing as part of its
investigation into retail banking cogencramne npo3pavyHomn LEHOBOW NOUTUKE B PaMKaX
paccneaoBaHMA PO3HUYHbIX DAHKOBCKUX onepaLumi

= The new Payment Systems Regulator to ensure Direct Debits and Faster Payments are
accessible to small organisations and new entrants obecneyeHune n A4OCTYNHOCTb
ObICTPbIX N1aTEXEN AOCTYNEH A1 HeEOONbLINX OPraHM3aLUMin U HOBbIX Y4aCTHUKOB

Regulators to ensure payment mechanisms are responsive to the needs of all
consumers Perynaunmn gns obecnevyeHuna 6e3onacHbIX pearmpytoT Ha NnoTpebHOCTU BCex
notpebuteneu

= The DWP to promote the Post Office Card Account to support the introduction of
Universal Credit and the FCA to promote accessibility in identity requirements for
opening a bank account, and the Cabinet Office to deliver a world-leading digital
identity that supports financial inclusion. NoaaepkmMBaTh BKAOYEHHOCTU NoTepbuTeni
cnocobom HOBbIX BAHKOBCKMX CUCTEM ANA YNPOLLEHUA NepeBoJOB 1 onaaTy
COUMANBHOM NMOAAEPHKKM

Recommendations

Consumer Information and Advice in Digital Financial Services in the UK
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D,

&°e @ MyData 2018

vAR®
The UK government introduced its lMpasumenbscmeo BeaukobpumarHuu
‘mydata’ to give consumers access npedcmasusno ceoto «mydata»:
to the electronic information that aocmy"'"'ocmf nompebumeneii K
companies hold about their 3/1eKMpPOHHOIUi UHhopMayuu ceA3aHHASA
transactions in a machine-readable ~ €© 8¢€MY MPAH3AKYUAMU Komopyto

o :
and portable format. KoMnaHuu oepxcum o Hux

UHuumnatuBa «mydata» cocpeportoyeHa

Ha TPeX ceKTopax:

1. sHeprocHabxeHwue,

2. CeKTop MObUAbHbIX TeNedOHOB;

3. 1 PMHAHCOBbIN CEKTOP (TEKYLWME CHETA U KPpeaUTHbIE
KapThbl).

Consumer Information and Advice in Digital Financial Services in the UK
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General Data Protection Regulation (GDPR)
AupeKTusa No 3aluTe NnepCcoHaIbHbIX AAHHbIX

personal data: “any information relating to an
identified or an identifiable individual”

ACELESS

GHT
DNESElF OTHERS 3 = WITH[]IJT USE
REVEAL SI]MEI]NE

[BISS D DISTRIBUTED  AWAY “'JR,!E{!UE '''''' = .
M “megf "2 PERSONAL accesswn2 E - “right to data
=E WHETHER -~ .ope
& B HEDICALAVAT = T ‘i‘NzFlhAIS‘EﬁIuKTI N portability” came
8 = f— :
BEB"MEqANF[I!JﬂI!ALMIZEWEE == PURCHASES PATIENTS Iinto fO rce on the

INL‘lUI]En

g RUTE CTI 0 N 25 May 2018
ABILITY NETS g

s, FEWRED Y TED WEBPGESSORCE TRUSTED ReAD
s
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* The right to personal data portability only applies where the individual
has either consented to the personal data processing or where the
information is processed pursuant to a contract.

* The right also only applies to digitized information processing (when the
information processing is automated).

[MpaBO Ha NEPEHOCUMOCTb NEPCOHANbHbIX AAHHbIX MPUMEHAETCA TO/IbKO B TEX

CAy4Yasax, Korga amuo ambo cornacnnocb Ha 06paboTKy NnepcoHaNnbHbIX AaHHbIX, TNHO

Koraa nHdopmaumna obpabatbiBaeTcss B COOTBETCTBUU C KOHTPAKTOM.

[MpaBo TaKXe pacnpoCcTPaHAETCA TO/IbKO Ha 06paboTKy oumndpoBaHHOM MHPOPMaLUM

(Koraa aBToMmaTnyeckaa obpaboTka MHGopMaLUK).

The right should not adversely affect the rights and freedoms of others.
9TO NPaBO He A0/XKHO OTPULLATE/IbHO BIMATL HA NpaBa U

csoboay apyrux nuu,.

Breach of this right to data portability may entail a fine of EUR 20 million or
4% of worldwide annual turnover HapyweHue 3Toro npasa 0 AaHHbIX MOKeT
nosneuyb 3a cobou wrpad B pasmepe 20 mmnanmoHos espo unu 4% ot
rogoBoro obopora 8 mupe
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bnarogapto
3a BHUMaHue!

mompany

MERANI CONSULTING
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