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UN General Assembly resolution 70/186 of

22 December 2015:

- Approved the revised UN Guidelines for

Consumer Protection (adopted in 1985,

amended in 1999);

- Created the Intergovernmental Group of

Experts on Consumer protection law

and policy, as the unique forum for

international deliberations in this field;

- Conferred UNCTAD a new mandate that

is closely linked to the Sustainable

Development Goals (SDGs 8/10/17).

UNCTAD is the focal point for Consumer protection law and 
policy within the UN system since 2015 



Revised UN Guidelines for Consumer Protection

International instrument, recognizes the global dimension of Consumer

Protection;

Address the UN member States, due to the imperative of ensuring Consumer

Protection through public policies;

Goals and recommendations are especially interesting for developing countries;

Recommendations for Governments of member States: non-binding but

highly persuasive - “soft power”;



Revised UN Guidelines for Consumer Protection (2)

The Guidelines aim to meet the protection of vulnerable and disadvantaged 

consumers (gdl. 5-b).

Recommendations for National Policies for Consumer Protection (gdls. 14-

15) encourage, amongst other:

- a transparent process for the confirmation, cancellation, return and refund of transactions;

- secure payment mechanisms.

The UNGCP objectives encourage high levels of ethical conduct for those

engaged in the production and distribution of goods and services to consumers

(gdl.1.b) and c).

Good Business Practices (gdl. 11) include Fair and equitable treatment and

Commercial behavior patterns.



Revised UN Guidelines for Consumer Protection (3)

The Guidelines aim to meet the protection of vulnerable and disadvantaged 

consumers (gdl. 5-b).

Recommendations for National Policies for Consumer Protection (gdls. 14-

15) encourage, amongst other:

- a transparent process for the confirmation, cancellation, return and refund of transactions;

- secure payment mechanisms.

The UNGCP objectives encourage high levels of ethical conduct for those

engaged in the production and distribution of goods and services to consumers

(gdl.1.b) and c).

Good Business Practices (gdl. 11) include Fair and equitable treatment and

Commercial behavior patterns.



UNGCP - FINANCIAL SERVICES

(new Section)

Guideline 66:

-Financial consumer protection policies and oversight bodies;

-Fair treatment of consumers and proper disclosure;

-Responsibility and accountability of financial institutions and authorized

agents;

-Prevention of conflicts of interest;

-Responsible business conduct (responsible lending);

-Protection of consumer financial data;

-Remittances framework.

Guideline 67: Financial inclusion, financial education.

Guideline 68: Reference to international best practices and standards

OECD/G20; G20; World Bank



Vulnerable and Disadvantaged consumers: some elements

 Heterogeneous group comprised of persons who, on a permanent basis, are

considered as such because of their mental, physical or psychological

disability, age, credulity or gender;

 Consumers who are placed in a state of temporary powerlessness resulting

from a gap between their individual state and characteristics on the one

hand, and their external environment on the other hand, taking into account

criteria such as education, social and financial situation (for example over-

indebtedness), access to the internet, etc.;

 All consumers, at some point in their life, can become vulnerable because of

external factors and their interactions with the market or because they have

difficulties in accessing and comprehending relevant consumer information and

therefore need special protection.

European Parliament resolution of 22 May 2012 on a strategy for strengthening

the rights of vulnerable consumers (2011/2272(INI)) 2013/C 264 E/03



Mobile money - Fintech

o Enabling individuals to make financial transactions on their mobile phones,

including mobile credit, insurance, cross-border remittances, bill payments, and

savings.

o Especially important for consumers in developing countries as it provides access

to financial services regardless of existing physical infrastructures - wider

opportunities for online and mobile payments but with challenges due to the lack

of appropriate legal and institutional frameworks to ensure Consumer protection.

o Financial literacy for inclusion is necessary through education, awareness-raising

and effective oversight by public bodies for informed choice and CONSUMER

protection.

o Over-indebtedness raises specific concerns and requires specialized advice and

support to consumers.



Consumer Financial Protection: Key concerns



Some relevant data: 2018 survey on Internet security 
and trust 

(Centre for International Governance Innovation and Ipsos, in collaboration 
with UNCTAD and the Internet Society)









Final remarks 
  

 
  

•Public policies are of the utmost importance as effective sectoral regulation.

•Services providers may complement legal and regulatory frameworks through
self-regulation and standards.

• Information, education, awareness raising are crucial for consumers
(especially the vulnerable groups) as for businesses. Consumer organizations
and other non-governmental organizations need to be closely involved.

•Financial and digital divide (age; education; social and economic
conditions) needs to be overcome. Developing countries are in a more
sensitive position.

•Personal data is increasingly valuable for consumers.

•Call for enhanced International Cooperation - UNCTAD plays an important
role monitoring markets' developments worldwide and cooperates with other
international (OECD, G20, World Bank) and regional organizations (EU) seeking
to assist and support developing countries and countries with economies in
transition.



Final remarks 
  

 
  



http://unctad.org/en/Pages/DITC/CompetitionLaw/Competition-
Law-and-Policy.aspx 

THANK YOU! 




